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�	�O�J�O�F�


Nine represents transformation 
and life

In myth, there are 9 muses who 
rule over the arts and sciences

�	�C�J�S�E�


A bird is the symbol of freedom

Exploring oneÕs own creativity is 
similar to a young bird preparing 
to fly...

NinebirdÕs photo products capture and illuminate the personality of 
the creator, the personal memory, or the story being told.

�O�J�O�F�C�J�S�E

© 2010 Ninebird PublishingINTELLECTUAL PROPERTY

Intimidation. Anticipation. Excitement.
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“Freakonomics is the art of challenging conventional 
wisdom, and showing that the modern world is even 
more intriguing than we might think.Ó
- Stephen Dubner
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Photo Industry’s #1 Challenge: Lack of interest in photo 

merchandise by a large percentage of the population.

Essential to Success: Find creative ways to attract more first-

time buyers (high repeat purchase), and generate broader market 

awareness.

�'�J�O�E�J�O�H���0�V�S���8�B�Z

- InfoTrends 2010
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�5�I�F���3�F�N�J�Y

¥ A continually reinvented shopping experience based on prevailing 

trends and attitudes.

¥ Products and content born from a shared point of view.

¥ An invitation for customers to collaborate, purchase, and be 

entertained.

¥ Blurring the line between entertainment and shopping.

�8�F���D�B�M�M���J�U���.�B�S�L�F�U�J�O�H���5�I�F�B�U�S�F��
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- Retailing 2015: New Frontiers

ÒGrowing up in a world where there are very few 
physical or psychological barriers, this Digital 
Generation will epitomize the new mindset of the 
decade.Ó 

¥ A culture with low barriers to artistic expression and community 

engagement.

¥ With strong support for creating, and sharing oneÕs creations.

¥ What is learned by the most experienced, is shared with novices.

�"���1�B�S�U�J�D�J�Q�B�U�P�S�Z���$�V�M�U�V�S�F

- Pew Internet/PSFK 2010
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With the entire world engaged in creative destruction, the amount 

of talent, of creativity, of innovations, is staggering.

Invent. Improve. CollaborateÉ or Perish.

A never-ending demand for more honest conversations, more daring 

innovations, more quirky flavors, and more risquŽ experiences.

- Trendwatching.com 2010/Retailing 2015: New Frontiers 
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�%�P�X�O���U�I�F���3�B�C�C�J�U���)�P�M�F
An artistically prolific group: Women in their teens and early 20Õs:

¥ Means/desire to document the most mundane & profound life moments.

¥ Online girls more likely to post photos, stories, artwork, fan fiction (54%).

¥ Remix masters. 1-in-4 creatively mash-up content into a new creationÑtheir 

assets and ones theyÕve curated.

¥ Sharing sure, but content creation is also about participating in conversations 

fueled by that content.

¥ Primary motives for storytelling: Friendship. Flirting. Mentorship. Legacy.

¥ Never ending cycle ofÉcontent creationÉsharing (self-expression/socialization)É

and community inspiration/belonging.

¥ Most important ingredient to creating a TRUE FANÑ Authenticity .

- Pew Internet/PSFK 2010
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�*�N�Q�P�S�U�B�O�D�F���P�G���4�V�C�D�V�M�U�V�S�F�T
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To the industry, ÒTeen GirlsÓ are a subculture. That kind of thinking 

will get you bouncedÉ with a burn notice.   

Our gal-fan is a multi-dimensional being, united with other like-minded 

friends through their interests and passions.
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- The Matrix

ÒI didnÕt come here to tell you how this is going to 
end. I came here to tell you how itÕs going to beginÉ
a world without rules or controls, borders or 
boundaries. A world where anything is possible. Ó 
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Ninebird’s retail products can be found at Sam’s Club, Walmart US and Canada, Fred 
Meyer, King Soopers, CVS, Snapfish, Walgreens, and PictureMe Studios. 

Wendi Spiess is the CEO of 

Ninebird Publishing (Hispanic, 

Woman-owned Company). You 

can find her at 

wendi@ninebirdpublishing.com  

and 503-595-6628.

Music by: The Strange Boys, ÒBe BraveÓ

Thank you to: Blue Lily Photography, Flickr 

Creative Commons (LaurenV., Pink Stock 

Photos, tibchrisÕ photostream, Kent Ng.), 

Trendland.com, T Magazine, Moodboard, 

Eray Dedik, Prima Donna Bride, Google 

Images, Living in Dreamworld, Fashion Barn, 

SiMo, 22filmopening09, Polyvore.com, for 

images and mood boards.
Ninebird is located in a sleepy little 

creative haven, known as Portland, 

Oregon. © 2010 Ninebird Publishing, 

all rights reserved. http://

www.ninebirdpublishing.com/
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